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Q.1(a)  Explain the term retail management and its scope. 
         QqVdj izca/k dh O;k[;k djsa ,oa bldh ifjf/k dks Hkh crk;saA 

   (b)  How consumer behavior affect the marketing? 
               dSls miHkksDrk O;ogkj foi.ku dks izHkkfor djrk gSa\ 

    (c)  What are the policies and techniques in retail marketing? 
           QqVdj izca/k dh D;k uhfr;kW vkSj rduhdsa gSa\     

Q.2(a)  Why segmentation is necessary in retail management?  
         QqVdj izca/k esa foHkktu D;k t:jh gSa\ 

   (b)  What is Merchandise? 
               izca/k esa O;kikj D;ksa t:jh gSa\ 

       (c)   What is retail merchandising? 
               QqVdj O;kikj D;k gSa\ 

Q.3(a)  What are the buying process of consumer in retail marketing? 
        QqVdj foi.ku esa miHkksDrk dh [kjhn izfdz;k D;k gS\ 

   (b)  Can you distinguish between merchandise and mercantile? 
                O;kikj vkSj okf.kfT;d esa D;k varj dj ldrs gSa\ 

   (c)  What are the functions of mercantile? 
               okf.kfT;d ds D;k dk;Z gSa\            

Q.4(a) Briefly explain the role of supply chain management in retail management? 
              QqVdj izca/k esa vkiwfrZ J̀a[kyk izca/k dh D;k Hkwfedk gS\ 

       (b) Quality play an vital role in retailing briefly explain. 
      xq.koRrk cgqr cM+h Hkwfedk vnk djrh gS QqVdj esa la{ksi esa fy[ksA 

       (c) What is retail marketing mix 
      QqVdj foi.ku feJ.k D;k gS\ 

Q.5(a) State and explain the advertising in retailing. 
              QqVdj esa foKkiu dks n'kkZ;saA 

       (b) Highlight the importance of sales promotion in retailing? 
      QqVdj esa fcdzh lao/kZu dk D;k egRo gS\ 

       (c) How would personal selling affect in retailing? 
      QqVdj dks O;fDrxr fcdzh dSls izHkkfor djsxk\ 

Q.6(a) Just as marketing does not end of the creating customer clarify the 
statement.  
             foi.ku dsoy xzkgd dh t:jr ij [kRe ugha gksrk bldks fy[kksA 



       (b) What is the biggest obstacle to building and sustaining relationship in 
retailing? 
             QqVdj esa lcls cM+h ck/kk D;k gS\ tks fj'rk cuk, j[krk gSA 

       (c)  Write a note on public relation in retailing. 
              QqVdj tu laiZd ij uksV fy[ksaA 

Q.7(a) In present era retail industry growing like population clarify the statement? 
             vk/kqfud ;qx esa QqVdj m|ksx c<+ jgk gS tula[;k dh rjg foospuk djsaA 

       (b) What are the advantages of ‘Communication mix’ in Retailing? 
      QqVdj esa lapkj feJ.k dh D;k egRoiw.kZ gS\ 

       (c) Explain the financial management issues in retailing? 
      QqVdj esa foRrh; izca/k ds eqn~nksa dk o.kZu djsaA 

 

   

   

 


